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State of the Market in 2006State of the Market in 2006

The market is extremely competitive:The market is extremely competitive:

Over CapacityOver Capacity
Rates FallingRates Falling
Coverage broadeningCoverage broadening
Excesses decreasingExcesses decreasing
Why has this happened?Why has this happened?



Market Participants in 2006Market Participants in 2006
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New Entrants in the last 5 yearsNew Entrants in the last 5 years::
A G DOREA G DORE M H WHEELER (QUANTA)M H WHEELER (QUANTA)
CATLINCATLIN M H LAWRENCEM H LAWRENCE
DUALDUAL W R BERKLEYW R BERKLEY



Global PI ResultsGlobal PI Results
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PI Results excluding USAPI Results excluding USA
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Rate LevelsRate Levels
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Rate Levels and Historic Loss RatiosRate Levels and Historic Loss Ratios
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Rate Levels and Predicted ResultsRate Levels and Predicted Results
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Rate Levels and ResultsRate Levels and Results
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Rate Change in 2007Rate Change in 2007
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Why Do We Keep Getting It Wrong?Why Do We Keep Getting It Wrong?

Not a Precise ScienceNot a Precise Science
Claims LevelsClaims Levels
IBNRIBNR
Rating LevelsRating Levels



Claims LevelsClaims Levels

InflationInflation
EconomyEconomy
Legal ClimateLegal Climate
Social InflationSocial Inflation
Effect of the CycleEffect of the Cycle



IBNRIBNR

Lack of DataLack of Data
Long TailLong Tail
Claims InflationClaims Inflation
Effect of the CycleEffect of the Cycle



Rating LevelsRating Levels

Renewals OnlyRenewals Only
Benchmark RatingBenchmark Rating
Changing CoverageChanging Coverage
Changing Self Insured LevelsChanging Self Insured Levels



SummarySummary

Predicting Market Results is extremely Predicting Market Results is extremely 
difficultdifficult
We can outperform the market?We can outperform the market?
Pressure to stay in market and wait for the Pressure to stay in market and wait for the 
good timesgood times
Do we have enough informationDo we have enough information
Will the PI Market make money in 2007?Will the PI Market make money in 2007?



The PI ForumThe PI Forum

Statement of Aims:Statement of Aims:
The Forum was formed by leading underwriters in the London markeThe Forum was formed by leading underwriters in the London market with a view to t with a view to 
improving levels of knowledge in the market as a whole. This is improving levels of knowledge in the market as a whole. This is pursued through an pursued through an 
academic approach to dealing with real problems facing the markeacademic approach to dealing with real problems facing the market. PI Forum provides t. PI Forum provides 
a forum where underwriting practitioners may meet to exchange via forum where underwriting practitioners may meet to exchange views and information ews and information 
but, most importantly, to undertake research for the benefit of but, most importantly, to undertake research for the benefit of the whole market.the whole market.

Membership:Membership:
Membership is open to any company or syndicate which underwritesMembership is open to any company or syndicate which underwrites primary primary 
professional indemnity business in the London marketprofessional indemnity business in the London market..

AffiliationAffiliation



Current IssuesCurrent Issues

CoCo--insurance is dying? Good or Badinsurance is dying? Good or Bad
Contract Certainty.  Does the value added Contract Certainty.  Does the value added 
justify the cost?justify the cost?
Treating Customers Fairly. How will it effect Treating Customers Fairly. How will it effect 
PI insurers?PI insurers?
Increasing Demand for PI  Increasing Demand for PI  


